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1 - Telling Public Radio’s Story

WAMU 88.5 fosters a collaborative and inclusive environment that includes the community.  

We do this through a variety of outreach initiatives. Our mission states that WAMU will remain the 
standard for lifelong learning through civil discourse, in-depth news and compelling entertainment 
that foster an engaged and connected local, national and global community. We believe that as 
the community’s radio station, it is incumbent upon us to engage our community.

We hold a variety of in-person meetings to hear what is of interest to our listeners, we encourage 
and foster conversation through digital media and partner with worthy organizations to help share 
information about their programs.

WAMU 88.5 has a variety of ways in which we engage with the community and with partners. 
These include:

WAMU Community Council
The WAMU Community Council is the station’s advisory board as defined by the Public Broadcasting 
Amendments of 1981. The purpose of the Council is to represent the diverse interests of the listening
public in meetings with the staff and management of WAMU and to assist the staff in carrying 
out community outreach activities. The Council consists of 21 members who serve three-year 
staggered terms and who reflect the diversity of the community served by WAMU. A nominating 
committee comprised of current members nominates and the full Council votes to recommend 
candidates to fill vacancies.

Community Dialogues
Community Dialogues are in-person discussions with experts in a variety of fields. The WAMU 
Community Council selects various topics that are of interest to the community and engages  
experts in a Community Dialogue. Reporters and producers attend the Dialogues to gain insight 
into these issues and how the community is affected.  News segments appeared on-air and online 
at wamu.org.

American Graduate
WAMU 88.5 participates in the American Graduate program with the Center for Public Broadcasting 
(CPB). Led by education reporter, Kavitha Cardoza, WAMU developed original reporting projects 
for FY2014. 

Community Minute
WAMU 88.5 creates one-minute on-air  
spots and short online articles about regional  
nonprofit organizations. The Community Minute 
highlights organizations that provide direct  
services to our region and that are not capable 
of purchasing underwriting. We attempt to 
highlight local independent nonprofits.

Kojo In Your Community
Kojo Nnamdi is a well-known and trusted local 
resource and host of The Kojo Nnamdi Show and 
The Politics Hour. Kojo facilitates community 
events that focus on neighborhood issues 
through Kojo In Your Community.  



“We have heard from the American Federation of 
Teachers, Higher Achievement Ward 7, and several 
Montessori schools interested in participating in 
the next Oratory festival” - Ford’s Theater

“The timing of the piece with Sexual Assault 
Awareness Month really helped to bring attention 
to the cause, and get the word out about DCRCC” 
 - D.C. Rape Crisis Center

Media Sponsorships
We also offer media sponsorships to organizations that provide arts and entertainment to our  
region. These sponsorships are selected based on their appeal to our audience as well as the  
opportunity to reach out to new audiences.  WAMU 88.5 does receive recognition, but most often 
it is not of equal value to the on air and online promotions we provide.  
 

2 - Activities During Fiscal Year 2014

WAMU has had significant impact on our community in several ways.

Highlights from shows and digital content for 2014 include the following activities:

|  Hosted Washington, D.C. mayoral debate 
|  Opened our doors to the community for our first open house
|  Developed a strategy to share more news stories through social media
|  Developed a five-part investigative series about City Council and its close relationship with 
  developers, “Deals for Developers” with a robust web presence

During Fiscal Year 2014, the twenty-one members of WAMU’s Community Council participated 
in three meetings on August 21, 2013, December 4, 2013 and February 19, 2014. Members of the 
Council represent the interests of the listening public and serve as an extra set of “eyes and ears” 
for the station in the community.  These meetings are open to the community and promoted on-air 
and on the station’s website. Staff and management of the station also attend.  

The following three Community Dialogue sessions were held during FY14:

|  “Health Care Delivery under the Affordable Care Act”
|  “Electronic Health Records: Promises and Pitfalls
|  “Chesapeake Bay Watermen: What Will The Future Hold?” 

The first two sessions which took place in calendar year 2013 were part of a year-long series of  
discussions with experts on the roll-out of the Affordable Care Act.

Through WAMU’s American Graduate grant, Kavitha Cardoza reported on young people who  
graduated from high school and were heading to college, despite significant challenges through 
its Beating The Odds series. Yesterday’s Dropouts, an on air and online documentary that aired on 
WAMU and many other public radio stations, examined the challenges facing the 30 million drop-
outs in the U.S. and the hundreds of thousands who return to classrooms every year as adults. 

Kavitha Cardoza moderated “What Does a Changing GED Mean for DC Adults? A Public Forum  
on Assessing College & Career Readiness of Adults in the District of Columbia” for the annual 
Adult Education and Family Literacy Week; “From Two Generations to One Future: Private Sector  
Employment Pathways for Two Generations” for the Aspen Institute in Washington; and “The New 
GED: What Reporters Need to Know” for a webinar sponsored by the Education Writers Association. 
She also served as a panelist for WAMU’s D.C. Mayoral Candidate Forum in February 2014.

WAMU worked with the Meyer Foundation  
to expand its coverage of local, nonprofit 
organization through 24 Community Minute 
highlights. We also developed a guide on how 
featured nonprofits could gain momentum 
through social media.  
  
Comments from featured organizations included: 



Kojo In Your Community hosted nine community events, including a mayoral debate held in WAMU’s  
new Media Center. This was broadcast live and was the only debate to bring together all Democratic 
primary candidates.  Our new space allowed for 75 community members to attend. The debate 
was also covered by local media including The Washington Post and two broadcast networks.

WAMU supported arts and entertainment through 54 media sponsorships that included Young 
Playwrights Theater, the Environmental Film Festival, Dakshina, and the Turkish Festival.  

WAMU made significant efforts to meet the needs of minority 
and other diverse audiences in FY 2014.  

|  While WAMU 88.5 does not single out specific groups for targeted programming or outreach, 
our interactive news talk/public affairs programming, which consists of four locally produced hours 
each weekday, continues to serve the needs and interests of the diverse constituencies in WAMU’s 
coverage area. The senior hosts/executive producers of our two award winning daily talk programs, 
The Diane Rehm Show and The Kojo Nnamdi Show, have been for many years and continue to be 
Diane Rehm, a white female, and Kojo Nnamdi, an African American male. The guests on both talk 
shows covered the entire spectrum of demographic, political and cultural possibilities. 

|  In FY2014, The Diane Rehm Show aired on 196 public radio stations and an additional 75 HD 
stations. The national audience remained stable at nearly 2.5 million listeners.  To extend its reach 
to diverse audiences, the program makes use of social media to engage with listeners, regularly 
soliciting questions and comments from audience members on Twitter and Facebook. The Diane 
Rehm Show placed among the top 9 most powerful programs in public radio again in FY14.

|  The Kojo Nnamdi Show continued to serve as a catalyst for far-reaching local and regional  
discussion. The Politics Hour a weekly segment of the show which airs every Friday continues to be 
the go-to program for lively discussion of local politics. In FY2014, Kojo Nnamdi was again chosen 
as the “Best Radio Personality” in Washington in a City Paper “Best of DC” poll.

|  WAMU News continues to focus on its long format reporting as well as daily reporting. In addition 
to other awards, WAMU received five awards from the Chesapeake Associated Press Broadcasters 
Association (CAPBA).  

|  Metro Connection, WAMU’s weekly news magazine program, turns a spotlight on DC-area  
stories.  Each 60-minute program focuses on a theme and features in-depth reporting from host  
Rebecca Sheir and the award-winning team of reporters in the WAMU newsroom. Metro Connection 
is deeply committed to finding the stories that can only happen in the Washington region. 

|  The membership of WAMU 88.5’s Community Council, the community advisory board of the 
station, is selected to represent “the diverse needs and interests of the communities served by 
the station and to bring these needs and concerns to the attention of the station.” Several major 
minority constituencies in the community are represented on the Council. During fiscal year 2014 the 
Council continued to sponsor dialogues with community leaders to ascertain the needs and interests 
of audiences in our service area, and representatives of minority communities were sought out for 
these meetings. 

Through our regular programming and special features, we are continuing to meet the needs of 
minority and other diverse audiences in 2015. 

3 - CPB Funding Impact on WAMU’s Community Service 

The funding that WAMU 88.5 received from the Corporation 
for Public Broadcasting in Fiscal Year 2014 amounted to just 
over $1 million ($1,112,565.)-- 6% of the station’s total revenue 
 and support.  WAMU uses that money to pay for critical 
components of our programming schedule. The impact of 
the CPB funding on our operation is that it allows us to invest 
in national programming that raises significant revenue for 
the station, leaving funds generated locally to be invested  
in LOCAL, more “mission” oriented programming that  
distinguishes our station as the place – on the dial and  
on-line—for lifelong learning through civil discourse and  
in-depth news. If we did not receive this funding, we would 
be faced with hard choices about our programming service 
and our station’s entire budget would be significantly affected
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